




WHAT DO YOUWANT 

YOUR BRAND TO DO?



PULL vs PUSH?



WELCOME!



WHAT IS THE GOAL?



CATEGORY OF ONE







òA brand is a story embedded in 

the mind of the marketó



CATEGORY OF ONE













òThis is a 

LEADERSHIP ISSUE.

NOT a marketing

issueó





òDifferentiation &

Relevance are 

SPEEDstrategiesó



Remarkable?



Remarkable?



Remarkable?



Remarkable?



Remarkable?



òHow do we inspire 

people to pull over 

and STOP?ó



WELCOME!



òBranding With DistinctionÊ 

is not LOGICAL

its BIOLOGICALó




